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TNLAGreen

M i s s i o N  s TaT e M e N T   

The Texas Nursery & Landscape Association’s mission is to enhance members’ 
business success through legislative/regulatory advocacy, education, 
networking, and promotion of professionalism.

o f f i c e r s

Chairman of the Board 
Paul Tomaso, TCNP . . . . . . . . . . . . . . . . . . . . . . . . . Dallas

Chairman-Elect 
Johnette Taylor . . . . . . . . . . . . . . . . . . . . . . . . . . . . Dallas

Immediate past Chairman 
Mark Chamblee, TCNP . . . . . . . . . . . . . . . . . . . . . . . .Tyler

president 
Amy Graham. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . Austin

B o a r D  o f  D i r e c T o r s

region I  Billy Long, TCLP . . . . . . . . . . . . . San Antonio

region II Jay Williams . . . . . . . . . . . . . . . . .League City

region III  Herman Vess, TMCNP . . . . . . . . Edgewood

region IV  Jason Craven . . . . . . . . . . . . . . . . . . . Dallas

region V  Mike Whisenand. . . . . . . . . . . . . Fort Worth

region VI  Steven Akers . . . . . . . . . . . . . . . . . . . Slaton

region VII  Todd Kinney, TMCNP . . . . . . . . . . . . Donna

region VIII  JJ McAuliff. . . . . . . . . . . . . . . . . . . . . . . . .

Supplier Director  Bobby Spence . . . . . . Fort Worth 

Landscape Director. . . . . . . . . . . . . . . . . . . . . . . TBD 

Grower Director  Bill Carson . . . . . . . . . . . . . . Austin 

retail Director  Donna Buchanan,TMCNP .. Houston 
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president. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .Amy Graham

Comptroller . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Jo Tucker

accounting assistant. . . . . . . . . . . . . . . . Trevor Peevey

Director, Membership & 
professional Services . . . . . . . . . . . .Keith McLemore

Communications Manager . . . . . . . . Anna McGarity

Director, Legislative and
regulatory affairs. . . . . . . . . . . . . . . . . . . .  Jim Reaves

Education Manager . . . . . . . . . . . . . . . Cameron Hill

Director, Expo operations 
& Marketing  . . . . . . . . . . . . . . . . . . . . . . . . Sarah Riggins

Director, Expo Exhibits . . . . . . . . . . . . .  Amy Prenger

Business Development/
Sales Executive . . . . . . . . . . . . . . . . . . . . Mike Yelverton

administrative assistant Expo . . . Dena Guerrero

Certification & Membership 
Coordinator. . . . . . . . . . . . . . . . . . . . . Marisol Ybarra

office operations assistant . . . .Nancy E. Sollohub
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Editor. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  Anna McGarity

art Director. . . . . . . . . . . . . . . . . . . . . . . . . . Marie Leonard

ad Sales . . . . . . . . . . . . . . . . . . . . . . . . . . Lance Lawhon

TNLA Green magazine is a member service of the Texas Nursery  
& Landscape Association, and is published bi-monthly. 
Advertising information is available from TNLA, 7730 South IH 35, 
Austin, Texas 78745, online at www.tnlaonline.org, or by calling 
800-880-0343. TNLA office hours are weekdays, 8:30AM - 5 PM 
CST. © 2014 Texas Nursery & Landscape Association
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u “Like”  Texas Nursery and Landscape Association

Use Facebook to Stay 
Connected With Us 
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A Video  
Message from  
Amy Graham,  

TNLA President
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Meet Paul Tomaso

P
aul Tomaso is no newcomer 
to TNLA or the Green 
Industry. He has been 
actively involved in both 
for decades, making him 
not only a valued member 

but a tremendous resource. Upon 
graduating Texas A&M in 1984, 
earning a B.S. in Chemistry, he went 
on to study at the University of Texas 
at Austin where he earned an MBA in 
1986. After graduation, he promptly 
returned to the Dallas area where he 
was born and raised and still lives 
today. Early in his career he cofounded 
Harwood Lumber Company and 
then Dallas Organic Products, the 
Dallas area predecessor to  Living 
Earth. in 1990, earning his Texas 
Certified Nursery Professional (TCNP) 
certification along the way.  It was at 
Living Earth where he laid down roots 
and really began to grow in his love of 
our industry. “As General Manager, 
I was responsible for all aspects of 
operations, sales, and planning of a 
landscape materials manufacturing 
and distribution company.” He held 
the position of General Manager for 

more than 20 years before taking 
on the role of Outside Sales and 
Consulting. He says he loves his 
current position – it allows him to 
interact with clients and industry 
professionals, “I enjoy finding new 
customers, discovering new products 
to sell and new ways to sell them, 
working closely with existing clients as 
a partner to make us both successful, 
and assisting Landscape Architects 
to develop the best specification for 
a specific project.” While his current 
role affords him a somewhat calmer 
day-to-day life, he still finds ways to 
keep busy not only at work but also 
with TNLA.

Service to TNLA
Paul joined TAN and TALC both in 
1989. He held many positions within 
TALC’s Dallas Chapter, including Vice 
President of Education (1992-93), Vice 
President of Finance (1993-1994), and 
President (1997). He joined TNLA and 
became the TNLA Region IV Treasurer 
(1999 – 2002). In 2000 he joined the 
TNLA Board of Directors as Director, 
Region IV – a position he held until 

2004. As a Board member, Paul has 
been highly influential, enthusiastic, 
collaborative and committed to the 
TNLA mission and vision.

Building the TNLA  
of the Future
In the year ahead, Paul will help 
guide TNLA towards a stronger 
tomorrow by encouraging the younger 
generations in the Industry to be 
more involved.  If associations like 
TNLA are to stay relevant, they need 
to attract the leaders of tomorrow. 
Paul says, “The long term viability of 
our whole industry is dependent on 
the younger generation taking a keen 
interest, actively participating and 
taking leadership in moving us ahead 
through quickly changing times.” It 
is projected that by the end of 2014 
almost 40% of the population of 
Texas will be under 40 years old.  
For TNLA to continue to grow, it 
needs to tap into this population. But 
the younger professionals are not 
necessarily enticed by the same things 
that the previous generations was. Paul 
believes that TNLA needs to find ways 
to make itself appealing to these up 
and coming industry members. “New 
leaders from the next generation with 
new ideas and energy to address our 
constantly changing supply chains, 
customer needs, and environmental 
and political problems are key toward 
keeping this industry healthy” 

Being Water Wise
Making Smart Moves Today 
to Save for Tomorrow
Another area that Paul believes TNLA 
needs to focus on is the water shortage 
in Texas and how it affects the entire 

Thinking Ahead for TNLA’s Future
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You Gotta Love Texas!
When asked what his favorite part of 
Texas was, Paul said, “That is a loaded 
question!  We are in the most beautiful 
and diverse state in the nation.  If you 
want it, you can find it in Texas…except 
maybe snow skiing, which I love.   
I absolutely love the outdoors so all of 
Texas is my favorite playground.  From 
the piney woods of East Texas to the 
magnificent hill country and its awesome 
lakes and state parks like Enchanted Rock, 
to the Gulf Coast beaches. Just put me 
outside anywhere in Texas and it’s my 
favorite place.  Oh yes!  My backyard is a 
pretty awesome place to hang out too!“

Green Industry. But how do we make 
an impact long term? Paul knows: 
“Education, education, education!!!  
Our general public is grossly unaware 
of our serious water situation.  Since 
everyone has not been affected to the 
point where they can feel the pain, 
most homeowners just don’t know 
that there is either a water supply 
problem on the horizon or what they 
can do to make a difference.” 

The importance of awareness stretches 
way beyond the home and way beyond 
the immediate drought situation. This 
is a long term problem for not only 
the individual but for Green businesses 
across Texas. It will require actions 
today and planning for tomorrow. “It 
is vital that we change habits toward 
our water use, especially in our urban 
landscape setting.  Our plants can 
thrive with so much less water use, and 
people will need to learn not to depend 
on a simple automatic timer to decide 
when to water.  Seasonal water needs 
change drastically also.  And most don’t 

realize just how critically important 
mulching is to water conservation!!   If 
everyone only properly mulched all 
their plantings and watered when it 
was needed, our lakes would be full 
and I really don’t believe that we would 
currently have a problem.”

While some parts of the state have 
seen some drought relief, many are 
still in major water restrictions. Texas 
can no longer think of the water 
shortage as a temporary situation, 
but rather as something that we will 
likely face for years to come. There 
is a limited amount of water in the 
world, and droughts are no longer 
anomalies. For TNLA this means 
not only being conscious of our 
personal water usage, but how we 
can do business better. “We need to 
stop the waste before it becomes a 
critical emergency.  I’m afraid that 
this may not hit home until we don’t 
have enough water to flush the toilet.  
We need to effectively educate the 
public and drastically change habits.  

We need to conserve and we need to 
mulch per plantings.” He plans to 
work closely with TNLA President 
Amy Graham, TNLA Staff and the 
rest of the Board of Directors to help 
increase awareness around this issue.

At Home in the Outdoors
In addition to his involvement with 
TNLA, Paul enjoys being active in his 
church and his childrens’ schools over 
the years in various capacities. He 
enjoys spending time with his family 
and being outdoors – soccer and skiing 
are among his favorite sports, but he 
also loves hiking, fishing and gardening. 
“Anything that lets me be outside,” 
he says “is joy.”  And you can also 
count his family among the greatest 
joys of his life. He has three sons and a 
daughter – all of whom are excelling in 
life – and has been married almost 27 
years to his wonderful wife Patty.

Paul will start his tenure as TNLA 
Board Chair on March 1, 2014 until 
February 28, 2015. m
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Director, Region I 
Billy Long, TCLP
Billy Long Enterprises, Inc.
PO Box 17261
San Antonio, TX 78217
210-496-7289

Director, Region II 
Jay Williams
Landscape Art, Inc.
2303 Dickinson Ave
League City, TX  77573
281-309-0202

Director, Region III 
Herman Vess, TMCNP
Bruce Miller Nursery
4350 VZ County Road 1903
Edgewood, TX 75117
903-896-4611

Director, Region IV
Jason Craven
Southern Botanical, Inc.
1525 Hinton Street
Dallas, TX 75235
214-366-2103

Director, Region V 
Mike Whisenand
Whiz-Q-Stone
4501 E Loop 820 S
Fort Worth, TX  76119
817-429-0862

Director, Region VI 
Steven Akers
Back to Nature, Inc.
P.O. Box 190
Slaton, TX 79364
806-745-1833

Director, Region VII 
Todd Kinney, TCNP
 KBW Supply 
102 North 13th Street
Donna, TX 78537
956-464-4491

Director, Region VIII 
JJ McAuliffe
Tree Town USA
3000 Oak Park Drive
Austin, YX  78704
512-879-8779

State Grower 
Director 
Bill Carson 
Native Texas Nursery
16019 Milo Rd
Austin, TX 78725
512-276-9801 

State Supplier 
Director
Bobby Spence
Harvest Supply Company
2317 Cullen St.
Fort Worth, TX 76107
817-335-2601

State Retail Director
Donna Buchanan, TMCNP
Buchanan’s Native Plants
611 E 11th St
Houston, TX 77008
713-861-5702

State Landscape 
Director 
TBD

March 1, 2014 – February 28, 2015

Chairman
Paul Tomaso, TCNP
Living Earth
1901 California Crossing Rd.
Dallas, TX 75220
972-869-4332

Immediate-Past Chairman
Mark Chamblee, TMCNP
Chamblee’s Rose Nursery
10926 US Hwy 69 North
Tyler, TX 75706
903-882-5153

Chairman-Elect
Johnette Taylor 
Roundtree Landscaping, Inc.
4325 Belmont Ave.
Dallas, TX 75204
214-824-7036

President 
Amy Graham
Texas Nursery & Landscape Association
7730 South IH 35
Austin, TX 78745
512-280-5181

board of directors
T N l a  g r e e N
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TNLA members are part of a community, a support 
group of over 1,200 nursery/landscape businesses. 
Members stay connected by attending region meetings, 
serving on a regional committee or task force and 
enjoying both education and networking events like 

the Nursery/Landscape EXPO 
and the Business Management 

Workshop events. Members also can connect 
with TNLA and each other through social 
networks by joining TNLA ’s LinkedIn page, 
becoming a fan on Facebook and following 
TNLA on Twitter, as well as subscribing to 
Green Matters weekly e-newsletter and  
Green Magazine!

This Was an Extraordinary Year 
for TNLA and its members. Join us as we 
take a look back at 2013, which rushed by 
like a fast-flowing river! You can also check 

out the video online by 
scanning this QR code.

Leading the Way for Our Members 
to Float Above the Fray!
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TNLA’S YEAR IN REVIEW

Members by 
region
 Jan-13
region i 127
region ii 268
region iii 81
region iV 246
region V 156
region Vi 47
region Vii 34
region Viii 122
out of state 199

Total 1280

Members by 
category 

Landscape
286

retail
163

Supplier
329

other
186 Grower

316
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TNLA EDuCATION 
Sent Ripples of Knowledge Through the Industry

u 3 Days of education 
at the 2013 EXPO 
with nearly 200 
attendees each day

u 3 amazing Keynotes, 
4 different tracks and 
more than 140 CEU 
credits offered 

u 9 monthly webinars 
from professional 
industry leaders

u More than 8,000 Best 
of Texas Landscape 
Guides sold

u New Texas Certified 
Landscape Associate 
certification created

u More than 800 Certified 
Professionals throughout 
the state

CERTIFICATION 
Created a Downpour of Certified Professionals!
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COmmuNICATIONS 
Kept Information and Ideas Flowing!

LEGISLATIVE & REGuLATORY ACTIVITIES 
Steered the Advocacy Ship in the Right Direction
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2013 EXPO 
Really Rocked the Boat!

u GREEN Magazine back in  
print 6 times a year

u Green Matters weekly 
eNewsletter to more than  
5,000 subscribers

u TNLAONLINE.org had  
2,000 + unique visits  
each month

u Fully charged Social  
Media keeps members 
connected and  
informed

u New Thursday – Saturday 
format was a big hit

u The Welcome to Dallas 
Party was a blast that 
drew a huge crowd

u Parks and Patio volunteers 
created a stunning 
entrance with stone, 
lights, plants and water 
features

u Tradeshow floor was 
packed with booths AND 
attendees
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WINNERS 
at the TNLA Awards Dinner Made a Big Splash!

u Represented member businesses 
at the Capitol every day of the 
83rd Session

u Successfully lobbied for Prop 6 
passage 

u Helped secure $1 million for public 
water conservation education 

u Successfully helped to create 
Citrus Greening compromise that 
protects Growers

u Supported the right of 
homeowners to plant the 
landscape they desire – including 
drought tolerant landscapes

u ARP Award Winner:  
Dr. Steve George

u Summit Award Winner: 
Calloway’s Nursery

u Young Leader Award: 
Clayton Leonard

u Honorary Lifetime 
Award Winner:  
Cynthia McKenney



      

With over 30 years of experience and the endorsement of the Texas Nursery and Landscape 

Association (TNLA), Texas Turf Irrigation Association (TTIA) and many other industry associa-

tions, we understand what it takes to protect your green industry business. We’ll make sure you 

have the coverage you need to protect your business and that it’s cost-e�ective. Both are good 

objectives for growth. As a Trusted Choice® independent agency, we’ll access many of the nation’s 

leading insurance companies to provide all the coverage your business needs in one strong yet 

cost-e�ective solution.

Call 800-899-9810 or visit www.hiallc.com today

to schedule a no-obligation consultation.

Online at www.hiallc.com

30 years of experience and the nation’s leading insurance companies all under one roof - www.hiallc.com

General Liability » Business Property » Workers’ Compensation » Equipment » Pesticide & Herbicide » Business Auto
Employee Bene�ts » Pollution Liability » Nursery Inventory » Umbrella » Bonds and more!

Good coverage. It’s essential for growth.
.

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=14&exitLink=www.hiallc.com
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tions, we understand what it takes to protect your green industry business. We’ll make sure you 

have the coverage you need to protect your business and that it’s cost-e�ective. Both are good 

objectives for growth. As a Trusted Choice® independent agency, we’ll access many of the nation’s 

leading insurance companies to provide all the coverage your business needs in one strong yet 

cost-e�ective solution.

Call 800-899-9810 or visit www.hiallc.com today

to schedule a no-obligation consultation.

Online at www.hiallc.com

30 years of experience and the nation’s leading insurance companies all under one roof - www.hiallc.com

General Liability » Business Property » Workers’ Compensation » Equipment » Pesticide & Herbicide » Business Auto
Employee Bene�ts » Pollution Liability » Nursery Inventory » Umbrella » Bonds and more!

Good coverage. It’s essential for growth.
.

STRATEGIC PARTNERSHIPS 
Helped TNLA Brave the Rapids

2013 WAS AmAzING
Just Wait and See What 2014 Showers Us With!

M a r • a p r  2 0 1 4   /   T e x a s  N u r s e r y  &  L a N d s c a p e  a s s o c i a T i o N   /   w w w . T N L a o N L i N e . o r g  15

T N l a  g r e e N

u Horticulture Synergy Council 
and ASLA partnerships 
brought mutual success

u A new lineup of endorsed 
service providers and 
member discount partners 
offered high impact savings 
and support

u Worked with several partners 
to educate the public 
state-wide about Water 
Conservation through Texas 
Water Smart 

T N l a  M i s s i o N
The Texas Nursery & landscape association’s mission is to enhance members’ 
business success through legislative/regulatory advocacy, education, 

Networking, and Promotion of Professionalism. 

This year, we have helped member companies do business 
better and stay connected through a wide range of products 
and services. In addition to member services, TNLA was a market 

leader by hosting Nursery/Landscape EXPO Education, Networking 
and Tradeshow.  Have a look at our year in review to learn of the value 

offered to our members and the Texas Green Industry at large.
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Introduction
The baseline sales figures for the 
nursery and greenhouse sector were 
updated to the latest National Nursery 

Survey data from the Green Industry 
Research Consortium. This year’s 
report shows an overall increase in 
green industry sales to nearly $17 
billion in total sales. Product and 
manufacturing sales decreased almost 
5% for a total of $1.84 billion in 
2012, down from an all-time high of 
$1.93 billion in 2011. The landscaping 
sector experienced the largest growth 
that it has seen in sales in the last 
several years. Total landscaping sales 
were up 13.3% to $4.1 billion. Retail 
sales also increased almost 6% to 
a total of $11 billion in 2012. The 
net margins attributed to the retail 
sector accounted for $3.3 billion. This 
study will evaluate green industry 
sales in Texas by sector and then 
estimate economic contributions to the 
Texas Economy in terms of output, 
employment and value added.  

Background trends
There are so many factors 
contributing to the overall health of 
an industry that it’s shortsighted to 
focus solely on one specific element. 
For the green industry, marketplace 

ecOnOMic cOnTribuTiOns

TO The Texas ecOnOMy

of the 
Green Industry 

B y  M a r c o  a .  P a l M a  a N D  c h a r l e s  r .  h a l l

TaBle 1.   
NAICS Codes for Green  
Industry Sectors
Industry Sector NAICS Code

Nursery & Greenhouse  1,114

Lawn & Garden Equipment Mfg  333,112

Greenhouse Manufacturing  332,311 
(Prefab. Metal Buildings)* 

Landscaping Services 561,730

Landscape Architectural Services 541,320

Flower, Nursery Stock And  424,930 
Florist Supplies Wholesalers 

Lawn & Garden Equipment  4,442 
& Supplies Stores 

Florists 4,531

Building Material & Supplies Dealers* 4,441

Food & Beverage Stores* 445

General Merchandise Stores* 452

Farm & Garden Machinery  423,820 
& Equipment Wholesalers* 

* Green industry represents a portion of overall business activity 
(Sectors not included in Previous Scope reports).

(continued on page 18)
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trends encompass consumer spending 
and confidence in general, as well as 
how and where plants are purchased. 
At present, independent garden 
centers (IGCs) are holding their own 
in most markets and even increasing 
sales for the better stores, if adequate 
attention to merchandising, customer 
service and consumer trends is given. 
However, many firms that are using 
the “grow it and they will come” 
approach are struggling, and many 
IGCs are looking to complement their 
business with other non-plant lines. 

Supply chain trends have a significant 
influence on the vitality of the 
industry, and vice versa. We continue 
to see a number of structural changes 
occurring in the green industry. 
The shakeout that started with the 
Great Recession has slowed, but 
nonetheless continues at all levels 
of the supply chain. Several more 
reputable growers, landscape service 
providers, and retailers have gone out 
of business since last year. Not all of 
this productive capacity has exited 
the industry, however; consolidation 
activity through mergers and 
acquisitions continues to shrink the 
number of industry participants, but 
some of the capacity is simply being 
operated under a different name.

Garden center trends are dependent 
upon a number of influences, 
including seasonality, climate, 
weather, region, competition from 
mass merchandisers and home 
centers, and consumer spending in 
general. The demand in the U.S. for 
lawn and garden plants and supplies 
is regional and highly dependent 
on climate and growing conditions. 
The good news is that retail sales 
for building material and garden 
equipment and supplies dealers, a 
potential corollary measure of garden 
supply demand, increased 3.7 percent 
in the first two months of 2013 
compared to the same period in 2012. 

TaBle 2.  Total Green Industry Gross Sales in 2012.
Sector (NAICS code) Sales Establishments

Production/Manufacturing $1,835,750,045 788
Nursery & Greenhouse (1,114) ^ $1,256,813,934694
Lawn & Garden Equipment Manufacturing (333,112) ^ $548,451,50283
Prefabricated metal buildings (332,311) (Greenhouses) ^* $30,484,60811

Horticultural Services $4,117,368,730 14,857
Landscaping Services (561,730) $3,898,816,57314,255
Landscape Architectural Services (541,320) $218,552,157602

Wholesale & Retail Trade Horticulture Products (Gross) $11,003,313,316 19,093
Flower, Nursery Stock and Florist Supplies Wholesalers (424,930) $637,051,072435
Lawn & Garden Equipment & Supplies Stores (4,442) $5,051,478,5262,285
Florists (4,531) $986,079,5133,518
Building Material & Supplies Dealers (4,441)* $1,585,082,0051,850
Food & Beverage Stores (445)* $393,743,3702,614
General Merchandise Stores (452)* $1,626,356,5838,149
Farm & Garden Equipment Wholesalers (423,820)* $723,522,247243

Total All Sectors $16,956,432,091 $34,738
^ Estimated from baseline data from National Nursery Survey, and Texas Comptroller’s Office Data. 
* NAICS represents a portion of Total Green Industry Sales

TaBle 3.  Total Green Industry Sales 2007-2012 . 
 Grower Landscape Retail (Gross) Retail (Net) Total 

2012 $1,835,750,045 $4,117,368,730 $11,003,313,316 $3,332,098,812 $9,285,217,586

2011 $1,927,144,158 $3,567,557,981 $10,351,246,386 $3,134,635,431 $8,629,337,571

2010 $1,537,061,928 $3,390,016,982 $9,351,749,314 $2,831,960,872 $7,759,039,782

2009 $1,336,866,584 $3,414,177,793 $9,039,697,678 $2,737,463,255 $7,488,507,632

2008 $1,575,251,701 $3,903,651,168 $8,599,018,918 $2,604,013,890 $8,082,916,760

2007 $1,498,509,647 $3,567,729,013 $8,431,798,582 $2,553,375,081 $7,619,613,741

TaBle 4.  Total Green Industry Sales by metropolitan  
 Statistical Area (mSA), 2012 .

MSA Grower Landscape Retail (Gross) Total  % of Total

Austin 59,111,380 476,092,181 577,424,050 1,112,627,610 6.56%

Dallas 149,594,018 915,422,566 1,494,648,554 2,559,665,137 15.10%

Ft Worth 154,739,170 292,148,062 739,893,268 1,186,780,500 7.00%

Houston 191,413,094 1,223,031,161 1,831,940,185 3,246,384,440 19.15%

San Antonio 133,184,749 312,110,497 761,661,759 1,206,957,005 7.12%

Other 1,147,707,634 898,564,263 5,597,745,501 7,644,017,398 45.08%

Total 1,835,750,045 4,117,368,730 11,003,313,316 16,956,432,091 100.00% 

(continued from page 17)
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Personal consumption expenditures 
of flowers, seeds and potted plants, 
a major driver for garden centers, 
are forecast to grow at an annual 
compounded rate of 5 percent 
between 2013 and 2017, according 
to data published by First Research, a 
provider of industry intelligence.

Consumer desire to spend time 
at home and extend living space 
outdoors should drive sales for 
outdoor patio products. Demand for 
decorative outdoor products, such as 
lighting, pavers and fountains, will 
achieve double-digit growth each 
year through 2015, according to the 
Freedonia Group. As the housing 
industry rebounds and the economy 
improves, consumers will unleash 
pent-up demand for landscaping 
renovations and updates that may 
have been put off during the recession.

Landscape service trends appear to 
be improving; in fact, according to 
First Research, the output of the 
U.S. landscaping industry is forecast 
to grow about 5 percent in 2013 
compared to 2012. The outlook also 
calls for industry output to increase 
at a compounded annual rate of 4 
percent through 2016, indicating 
steady growth in the longer 
term. The value of nonresidential 
construction spending, a driver for 
landscaping services demand, rose 
1.3 percent year-to-date in January 
2013 compared to the same period 
in 2012. The value of residential 
construction spending, which 
impacts demand for landscaping 
services, rose 22.2 percent year-to-
date in January 2013 compared to 
the same period in 2012. Which 
brings us to a significant driving 
force: the housing market.

Methodology
In order to estimate economic 
contributions of the Green Industry 
to the Texas economy, sales by 

figure 1.  Grower Sales 2004-2012 (Millions)

figure 2.  Landscaping Sales 2004-2012 (Billions)

figure 3.  Retailing Sales 2004-2012 (Billions)

figure 4.  Total Sales 2004-2012 (Billions)

(continued on page 21)
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each green industry sector need to 
be measured. The North American 
Industry Classification System 
(NAICS) was used to gather data on 
total green industry sales, including all 
sectors related to the green industry. 
The data used in this report were 
provided by the State Comptrollers 
Office, and baseline data from the 
Green Industry Research Consortium 
National Nursery Survey, and includes 
industry sales through the end of 
fiscal year 2012. Every business in 
the state and the country is now 
classified by North American Industry 
Classification System (NAICS), which 
replaced the old Standard Industrial 
Classification (SIC) system. NAICS 
was developed jointly by the United 
States, Canada and Mexico to provide 
new comparability in statistics 
about business activity across North 
America. Green industry firms fall 
within one of the AICS codes:

Green Industry  
Sales in Texas 
When reporting sales to the State 
Comptroller’s office, each firm must 
report all sales, including those sales 
in which sale taxes are collected 
and those that are not collected 
(wholesale). This reporting system 
has an area of potential slippage. For 
example, since wholesale growers 
do not collect any sales tax (for 
the state), some small and medium 
size growers are unaware of their 
reporting responsibilities. Not all of 
these firms realize that their services 
are subject to sale taxes. Therefore, 
unintended non- compliance has been 
a source of under reporting, which 
would underestimate green industry 
sales in Texas. Because of this 
potential slippage problem, additional 
data were used to supplement this 
report’s methodology. Table 2 shows 
Total Green Industry Gross Sales in 
2012, and Table 3 shows sales from 

TaBle 5. Economic Impact Contributions of the  
 Green Industry in Texas by mSA 2012
   Value
 Output Employment Added 
 ($Mn) (jobs) ($Mn)

Austin 1,202 13,056 708

Dallas 2,766 30,037 1,629

Ft. Worth 1,282 13,926 755

Houston 3,507 38,095 2,066

San Antonio 1,304 14,163 768

Other 8,259 89,700 4,864

Total 18,320 198,978 10,790

(continued from page 19)

(continued on page 23)

figure 6. Number of Jobs Created by the  
 Green Industry in Texas 2012
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figure 5.  Total Green Industry Sales in Texas  
 by mSA in 2012.
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2007-2012 for each green industry 
sector. Table 3 shows sales for the 
retail industry including gross sales, 
and also net sales. Net sales represent 
the margin sales that correspond to 
the retail sector only.  

Total industry sales, including grower, 
landscaping and retailing sales 
increased 6.55% in 2012 for a total 
of $16.9 billion in gross sales. The 
grower sector experienced a decrease 
of 4.98% to a total of $1.8 billion. 
The landscaping sector experienced 
the largest growth in sales since 
2005. Total landscaping sales were 
up 13.3% in 2012 for total sales 
over $4.1 billion. Gross retail sales 
increased 5.9% to a total of $11.0 
billion in 2012. Figures 1, 2, 3 and 4 
represent industry sales for growers, 
landscaping, retailing (gross) and 
total gross industry sales respectively. 

Table 4 presents green industry sales 
by sector and by major Metropolitan 
Statistical Area (MSA). There are 27 
MSAs in Texas. The major MSAs 
are, Austin, Dallas, Ft. Worth, 
Houston, El Paso, and San Antonio. 
The economic scope reports sales 
in five of the major MSAs; together, 
the five major MSAs included in this 
report represent more than half of 
the total industry sales as shown in 
Figure 5. Houston and Dallas hold 
the largest share of green industry 
sales in 2012 with 19.15 and 15.10 
percent respectively.

Economic 
Contributions of the 
Green Industry to the 
Texas Economy
The net sales data from the previous 
section was used to estimate 
total economic contributions of 
the Green Industry to the Texas 
Economy. To evaluate the economic 
impact contributions of the green 
industry to the Texas economy, 

economic models were developed 
using the Implan software system 
and associated Texas datasets 
(MIG, 2010). The Implan system 
includes more than 500 industries. 
Input-Output models represent the 
structure of a regional economy in 
terms of transactions, employees, 
households, and government 
institutions (Miller & Blair, 1985).

The economic multipliers derived 
from the Implan model were used 
to estimate the total economic 
activity generated in the state by 
sales (output) to final demand or 
exports. This includes the effects 
of intermediate purchases by green 
industry firms from other economic 
sectors (indirect effects) and the 
effects of green industry employee 
household consumer spending 
(induced effects), in addition to direct 
sales by industry firms. The wholesale 
and retail sectors use products 
from the production/manufacturing 
and horticultural services sectors; 
therefore, when calculating the 
impacts for the wholesale and retail 
trade horticulture products, output 
(retail sales) are reduced to reflect 
only the gross margin on sales to 
those sectors, otherwise we would be 
double counting the economic impact 
stemming from those products.

Total economic contributions of 
the Green Industry in Texas were 
estimated at $18.3 billion in output; 
198,978 jobs, and $10.8 billion in 
value added as shown in Table 5. For 
the production and manufacturing 
sectors, including nursery and 
greenhouse, lawn and garden 
equipment manufacturing, and metal 
building manufacturers, total output 
impacts were down from 2011 to 
a total of $3.2 billion; employment 
impacts were 25,782 jobs; and value 
added impacts were $1.7 billion. 
For the horticultural services sectors, 
including landscaping services and 
landscape architecture services, total 

output impacts were $8.7 billion; 
employment impacts were 103,815 
jobs; and value added impacts were 
$4.9 billion. For the wholesale and 
retail trade sectors, total output 
impacts were $6.4 billion; employment 
impacts were 69,382 jobs; and value 
added impacts were $4.2 billion. The 
largest economic impact contributions 
for individual sectors were landscaping 
services, lawn and garden stores and 
nursery and greenhouse. 

Economic impact results are also 
reported by major metropolitan 
statistical area (MSA) as summarized 
in Figure 5. The MSAs with 
the greatest economic impact 
contributions to the State’s economy 
are Houston and Dallas. 

Measures of  
economic activity. 
Sales or output is the dollar volume 
of a good or service produced or 
sold. Final Demand is sales to final 
consumers, including households, 
governments, and exports. 
Intermediate sales are sales to other 
industrial sectors. Income is the 
money earned within the region 
from production and sales. Total 
income includes personal income 
(wage and salary income, including 
income of sole proprietor’s profits 
and rents). Jobs or employment is 
a measure of the number of jobs 
required to produce a given volume 
of sales/production, expressed as 
full time equivalents, or as the total 
number including part time and 
seasonal positions. Value Added is 
the sum of total income and indirect 
business taxes. m

by Marco A. Palma and Charles R. Hall 
Texas A&M AgriLife Extension Service, 
Texas A&M University System, 2124 
TAMU. College Station, TX. 77843-
2124, mapalma@ tamu.edu

(continued from page 21)
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T e c h N o l o g y  i N  T h e  g r e e N  i N D u s T r y

How to coNqu er the Internet 
ANd TAmE THE T o-do LIsT

Technology may be man-made, but it revolutionizes industries like a force 
of nature. Businesses that embrace the force and use it to their advantage 
can create more cost-effective and efficient business practices. Business 
owners that put their business online and utilize web-based tools see 
more customers, 
better reputations, 
higher profits, less 
stress, increased 
organization and 
other benefits. 

anyone can use the 
internet, but there 
are a few tricks for 
using it well that 
successful business 
owners employ 
and many a buried 
treasure just waiting 
to be found.
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How to coNqu er the Internet 
ANd TAmE THE T o-do LIsT

part three of a  

three part series

T N l a  g r e e N

(continued on page 29 )

Browsing for  
a Browser

I
n many ways, a person’s 
Internet experience is dependent 
on the Internet browser he 
or she uses. Various Internet 
browsers — Google Chrome, 
Safari, Firefox, Internet 

Explorer —  will have different 
user interfaces and will sometimes 
interact differently with websites or 
elements within a website. 

Choosing a browser is partly based 
on personal preference, as well as 
what types of devices are being 
used. Safari, for instance, was 
designed to work best with Apple 
products, though Windows users 
can download a version as well. 
Whichever browser is selected, the 
most important thing to remember 
is that it, like all computer software, 
must be updated regularly to protect 
the computer from outside security 
threats. Maintaining an updated 
browser is generally simple. On 
Macs, click on the apple icon in the 
upper left corner of the screen, then 
on “Software Update” and “Show 
Details.” That will provide a list 
of all necessary software updates, 

including browser updates. On PCs, 
a user can go to their browser’s 
website to download the latest 
version.  Smart phones generally 
notify users when software needs 
updated. 

Another trick is to use the same 
browser on each Internet-capable 
device you use, including your desk 
top, lap top, smart phone or tablet. 
Otherwise, using different browsers 
may make it more difficult to find 
the same information from different 
devices. For instance, say you 
have a meeting with a prospective 
client and you want to show them 
a product listing from a website 
you found yesterday. Easy enough, 
if you remember the link, but if 
not, different browsers may return 
different search results. Google 
Chrome has gone to extra lengths to 
avoid this problem, allowing users to 
access recent searches from all their 
devices — in other words, a search 
for something from your desktop 
will show up on your smart phone, 
if both have Chrome installed.

Keeping a device’s browser current 
is just the first trick to smart and 
responsible Internet usage. More 

tricks to using the Internet are to 
never publish something you might 
want to delete, exercising caution 
when visiting new websites and using 
complex passwords that are changed 
regularly. It’s important to remember 
that once something has been 
published on the Internet, traces of 
it can and will remain accessible 
forever. The same is true of your 
browser history; while the websites 
you view are tracked and stored for 
your own convenience, they are not 
necessarily private. Don’t click on 
links sent by unknown or suspicious 
sources, as they may direct visitors 
to malicious sites designed to hurt 
computer systems. And regularly 
updating passwords makes them less 
susceptible to hacking.

Web-based and 
Digital Solutions
Do you take notes in a Word 
document and then forget where 
you saved the document or where 
you put that notepad? There are 
digital solutions and web-based 
programs available to help many of 
the challenges a person might face 
just for being human. “Software as 
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521 Huffines Boulevard • Lewisville, TX  75056-9552
Phone [972] 939·1144

HOUSTON
3802 Barker Cypress Road • Houston, TX  77084-3931 
Phone [281] 398.3040

For more than �fty-�ve years,
we've helped our customers grow

by providing the highest quality, most variety,
greatest availability and best service

in the landscape industry.
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http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=28&exitLink=www.livingearth.net
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=28&exitLink=www.shemin.net
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a Service” (SaaS) applications and 
programs can help small business 
owners with time management, 
project management, idea 

development, document sharing, list 
tracking and more. 

For instance, Evernote is a free 
digital notebook (with some 

premium paid-for services) that 
has helped millions organize notes 
and information. Users can easily 
create notes for different meetings 
or topics, then organize them within 
easily searchable notebooks. The 
free version has minimal advertising 
that is not intrusive. The notebooks 
even remain synced between multiple 
devices. One of the more powerful 
features is the Evernote Web Clipper, 
which becomes part of your Chrome 
Browser. Once installed, it allows 
users to save ideas and information 
found online to a particular folder 
with one click. 

Many software companies are 
focused on meeting the needs of 
business owners, such as helping 
busy people keep track of daily 
tasks and manage their time more 
effectively. Task list software like 
Trello, Teambox and Basecamp 
(see screenshots) can come in 
handy for on-going lists and project 
management. Some programs will 
allow users to share task lists with 
colleagues and friends so that more 
than one person can work on the 
lists at a time. The lists are updated 
in real time so others can see the 
status of items. 

Trello is a straight-forward program 
that allows users to create digital 
note cards and organize those note 
cards into lists and digital boards. 
The cards can be dragged to other 
lists, and the lists can be reordered 
within each board, allowing 
tremendous flexibility. Within each 
card exists the ability to upload 
documents, add due dates, share 
with co-workers and drag and 
drop them to new lists with ease.  
Trello offers both free and paid 
membership levels.

Business owners looking for 
more structure can also check 
out Basecamp and Teambox, 

(continued from page 27)

(continued on page 31 )
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   An ounce of  
           prevention...

Pre-emergent
Herbicides

For more information on our wide selection of turf and 
ornamental products — visit www.quali-pro.com or call 800-242-5562

Isoxaben 75WG 
Takes control of 
broadleaf weeds 
on both cool and 
warm season 
turfgrass and in 
ornamental, land-
scape and nursery 
markets.

Oryzalin 4 Pro 
Is cost-effective and 
long lasting and 
can be used  
on over 400 orna-
mentals and warm 
season grasses. 

T/I 2.5 G
Has selective 
pre-emergent 
control of more 
than 100 broad-
leaf weeds and 
grasses on field and 
container growth 
oranamentals.

Find A Distributor: www.arborjet.com/distributor
Visit www.arborjet.com or call 781.935.9070.

Arborjet brings together the latest technology and formulations to  
suppress bacterial diseases in non-food-bearing trees and palms.

Treats diseases such as:
• Bacterial Leaf Scorch   
• Fire Blight
• Texas Phoenix Palm Decline

• Lethal Yellows
• Lethal Decline
• Vascular Yellows

InTroDucIng Arbor-oTc™  
InjecTAble Tree AnTIbIoTIc!

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=30&exitLink=www.arborjet.com%2Fdistributor
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=30&exitLink=www.quali-pro.com
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(continued from page 29)

both of which are designed 
for task management within 
organizations. Each has its own 
unique benefits and feature-sets 
along with completely different 
pricing structures. Basecamp is 
great for collaborative teams 
with a lot of back and forth 
communication, especially with 
design work, and it’s easy to loop 
in clients for approval and to 
manage what messages they can 
or cannot see. Basecamp offers a 
60-day free trial and then charges 
based on the number of projects 
and cloud storage needs within 
your organization. Teambox is 
great for an organizations’ task 
management, time-tracking, 
collaboration and file sharing 
needs.  Getting started with 
Teambox is easy, and free for small 
teams, with a modest monthly 
license fee per seat to grow with 
your team.

Conference Calls  
and Webinars 
Need to conduct a meeting, but 
the travel is either too costly or 
the scheduling is not logistically 
feasible? Virtual meeting software 
has come a long way in the past few 
years. As long as your device has 
built-in video-taking capabilities, 

such as provided by smart phones, 
tablets and more recent laptops, a 
person can easily video chat over the 
Internet with something as simple 
as Google Hangouts. It’s not ideal, 
especially for large business meetings 
and conferences, but it’s effective, 
easy to use for up to 10 people, and 
is completely free.

On the opposite end of the spectrum, 
arguably one of the most widely 
recognizable brands in the space is 
Go To Meeting by Citrix, a powerful 

tool that allows for meetings 
and conference calls of up 
to 25 attendees. Beyond the 
benefits of being face-to-face 
with attendees through video 
chat, users can also share 
screens and change presenter 
rolls for team collaboration. 
It’s companion program, 
Go To Webinar, allows 
companies to host even larger 
meetings and educational 
workshops for up to 1,000 
attendees.

An up and comer in the market is 
Join.me, which offers both a free 
tool with screen sharing and internet 
calling features and monthly or 
yearly pricing plans with additional 
features, such as recording and 
annotation capabilities and a 
meeting scheduler. Join.me has  
focused on delivering a clean and 
intuitive user interface that is 
becoming more and more powerful, 
offering many of the same features 
as many of their established 
competitors. m

Zac Tolbert is a 
registered Landscape 
Architect and 
serial entrepreneur. 
He is President 
and Founder of 
LocalPlantSource.
com, a web 

platform empowering the landscape 
and horticulture industry with customer 
service solutions and supply chain 
insights for sustainable business growth. 
He is an avid traveler and live music 
lover who dedicates his free time to 
giving back. He currently serves on 

TNLA’s Region 8 board.

useful Links:
• evernote.com/

• evernote.com/webclipper/

• trello.com/ 

• basecamp.com/one-page-project 

• teambox.com/platform/features/

• google.com/+/learnmore/hangouts/

• gotomeeting.com/online/meeting

• https://secure.join.me/

T r E L Lo

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=31&exitLink=www.evernote.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=31&exitLink=www.evernote.com%2Fwebclipper
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=31&exitLink=www.trello.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=31&exitLink=www.basecamp.com%2Fone-page-project
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=31&exitLink=www.teambox.com%2Fplatform%2Ffeatures
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=31&exitLink=www.google.com%2F%2B%2Flearnmore%2Fhangouts
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=31&exitLink=www.gotomeeting.com%2Fonline%2Fmeeting
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=31&exitLink=https%3A%2F%2Fsecure.join.me
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What is 
Ozone Season

and Why is 
It Important?

t FIGuRE 1.  What are the Effects of Ground-
Level Ozone.  Figure provided by Ozone Action 
Heroes (http://ozoneactionheroes.com/) a part 
of the Capital Area Metropolitan Planning 
Organization (CAMPO).

HAVE yOU EVER SEEN SMOG?  
Have you ever seen ground-level 
ozone?  Smog is easily seen as the 
brownish fog that hangs over many 
Texas regions, and within the smog 
is the not so easily seen ground-
level ozone. In fact, ground-level 

ozone is a colorless gas which 
forms when nitrogen oxides (NOx) 
and volatile organic compounds 
(VOCs) in the lower levels of the 
atmosphere combine and “cook” 
in the sun.  Ground-level ozone has 
been found to be a main component 
in smog.  Throughout this article 
ground-level ozone will simply be 
referred to as ozone.  

The NOx and VOC that contribute 
to the formation of ozone are 
commonly produced from operating 
vehicle engines, electric generation 
units, industrial facilities, and many 
everyday activities, including nursery 
and landscaping operations.  Some 
ozone exists at all times, but ozone 
can reach unhealthy levels under 
certain conditions, like hot, sunny 
days with little wind.  The time 
period when ground-level ozone 
levels spike in Texas is March-
November and this period is typically 
called ozone season.  Limiting NOx 
and VOC emissions during ozone 
season is important because elevated 
levels of ozone impacts: 
1) Human health, especially 

children, the elderly and those 
with lung disease,
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2) The wellbeing of ecosystems by 
damaging vegetation and affecting 
the health of wildlife, and

3) Degrade the exterior of structures, 
such as building facades and statues.

The impacts on human health are 
of specific concern.  According to 
the U.S. Environmental Protection 
Agency (U.S. EPA) “Several groups 
of people are particularly sensitive to 
ozone, especially when they are active 
outdoors. This is because ozone levels 
are higher outdoors, and physical 
activity causes faster and deeper 
breathing, drawing more ozone into 
the body”.  Increased levels of ozone 
can reduce lung function and affect 
the respiratory system.  People most 
sensitive to increased ozone are active 
adults who work or exercise outdoors, 
children, older adults, and people with 
some form of lung disease.  

Individuals can increase their 
awareness of air quality levels by 
regularly checking the Air Quality 
Index during ozone season.  The 
Air Quality Index is color coded 
guide used nationwide that helps 
individuals understand the how 
healthy the air quality may be on 
a particular day.  The table below 
shows each air quality level of health 
concern and the matching color 
indicator (see sidebar).   

Figure 1 shows the effects that 
elevated ozone levels can have 
on humans. When the ozone 
level is unhealthy for sensitive 
groups, many individuals 
may experience increased 

respiratory ailments, especially in 
children, the elderly, those with lung 
disease, such as, asthma sufferers and 
healthy adults working or playing 
outdoors. The Texas Department of 
State Health Services has said that 
“Asthma affects more children than 
any other chronic disease and is one 
of the most frequent reasons for 
hospital admissions among children”. 
This in turn leads to lost school and 
work days.  When the ozone level is 
unhealthy anyone may experience 
health effects and individuals in the 
sensitive groups will experience more 
severe symptoms.  Ozone can affect 
employees who work outdoors.  you 
can help protect the health of your 
employees during ozone season by 
planning outdoor activities when 
ozone levels are lower (usually 
in the early morning or evening).  
For example, if you typically hold 
employee meetings in the early 
morning consider moving meetings 
with employees to the afternoon to 
reduce exposure to ozone.

According to the Texas  
Commission on Environmental 
Quality, Dallas-Fort Worth and 
Houston-Galveston-Brazoria 
are the two Texas regions that 
are not in compliance with 
the federal health-based ozone 
standard, which means the 
effects of elevated ozone levels 

are more prominent in these regions.  
Additionally, the following Texas 
regions are near non-compliance 
with the federal health based ozone 
standard - Austin-Round Rock, 
Beaumont-Port Arthur, Corpus 
Christi, El Paso, San Antonio, Tyler-
Longview, Victoria. Taking into 
consideration the number of regions 
affected by ozone pollution and the 
impacts that ozone has on human 
health and the environment the 
nursery and landscaping industry is 
asked to take action to help improve 
air quality by taking the following 
steps to limit NOx and VOC 
emissions:
•	Replace	old	fleet	vehicles	and	

equipment with those that run on 
a cleaner fuel 

•	Tune	up	gasoline	and	diesel	
powered fleet vehicles and 
equipment regularly

•	Reduce	vehicle	idling	to	less	than	 
5 minutes

•	Encourage	employees	to	use	
alternative transportation to work, 
such as, transit, bike, walk, or 
carpool

•	Assign	employees	to	travel	
together during the work day

•	Use	and	store	gasoline	properly
•	Save	water	m

LEVELS OF HEALTH CONCERN COLORS
Good Green
Moderate Yellow
Unhealthy for Sensitive Groups Orange
Unhealthy Red
Very Unhealthy Purple
Hazardous Maroon

More information about the Air Quality Index can be found  
by visiting the Air Now website at: http://www.airnow.gov/

For more information about ground-level 
ozone visit the following websites:
u U.S. EPA: http://www.epa.gov/groundlevelozone/ 
u Texas Commission on Environmental Quality:  

http://www.tceq.texas.gov/airquality/monops/
ozonefacts.html

You can help protect the health of your 
employees during ozone season by planning 
outdoor activities when ozone levels are lower 
(usually in the early morning or evening).

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=33&exitLink=www.epa.gov%2Fgroundlevelozone
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=33&exitLink=www.tceq.texas.gov%2Fairquality%2Fmonops%2Fozonefacts.html
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W
e’ll focus on the second aspect 
of seven Earth-Kind landscape 
principals in this article:

•	 Planning	and	design
•	 Soil	analysis	and	preparation
•	 Practical	turf	areas
•	 Appropriate	plant	selection
•	 Efficient	irrigation
•	 Use	of	mulches
•	 Appropriate	maintenance.

If you ask Dr. Tony Provin, Director 
of the Texas A&M AgriLife Extension 
Service Soil, Water and Forage Testing 
Laboratory (http://soiltesting.tamu.edu/) 
at College Station, TX, what is needed 
to help lay a foundation for managing 
soil at a landscape site, he’ll tell you five 
initial steps:
•	Develop	a	map	of	the	site’s	existing	

features;
•	Plan	the	land	upgrades	or	changes;

•	Determine	expectations	for	landscape	
performance;

•	Have	the	soil	tested;	and
•	If	needed,	make	adjustments	to	the	soil	

based on the test results.

We’ll skip the first three steps and talk 
about the 4th step: soil testing. The first 
question is how many soil samples are 
needed for a particular landscape site. 
Several conditions can indicate the need 
for multiple samples:
•	The	area	has	a	variety	of	plants,	such	as	

a vegetable garden, annual beds, shrub 
beds, and/or lawn;

•	The	terrain	changes	significantly,	such	
as a flat area shifting to a steep slope;

•	The	site	has	recognizably	different	soil	
types, such as sands, loam, or clays;

•	Fertilizer	use	in	the	landscape	has	
changed from previous practices. 
Consider both inorganic and organic 
amendments; and

•	Plant	growth	on	the	site	differs	
noticeably.

A soil probe is a must-have for landscape 
professionals. It is a convenient tool 
to collect soil samples and could give 
you a quick idea how uniform the soil 
at a landscape site is. When collecting 
soil samples, it probably leaves the 
least impact to the soil collection sites, 
compared to tools like a spade or a post 
hole digger. Within one sampling area, 
5-15 subsamples could be collected and 
submitted for one soil test. The number 
of subsamples depends on the size of 
the sampling area and its uniformity. 
When sampling, walk the area in a 
zigzag pattern and stop occasionally to 

(continued on page 36)
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The area with different uses for and types of plants, such as a vegetable garden, 
annual beds, shrub beds, and/or lawn, may need multiple samples.
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Notes from SFA Gardens

Connecting People, Plants and Plans
by David Creech and Dawn Stover

(continued from page 35)

collect soil sample.  The depth of 
soil sample is determined by the 
plant grown (or to be grown) on 
site. Generally, soil samples for tree 
and shrub planting sites should 
have more depth than perennial and 
annual sites or lawn. After taking 
each sub-sample, remove any plant 
material (weeds, turfgrass, etc.) or 
mulch and mix the soil in the bucket 
to ensure it is well blended. Put 
about ¾ to 1 pint of the mixed soil 
into a labeled, resealable plastic bag 
or soil sample bag and send it to a 
soil testing laboratory. 

How often do you do soil test?

Generally, landscape sites should be 
tested every other year unless the 
following conditions apply:
•	Soil	test	indicates	significant	

nutrient deficiencies, low pH, or 
salinity;

•	Water	with	high	sodium	or	of	
questionable quality is being used 
for irrigation;

•	The	land	must	withstand	
continuous heavy use, such a 
sports field;

•	pH	adjustment	is	done;
•	The	landscape	aesthetics	are	vital.	

Soil test results could include 
pH, salinity/conductivity, mineral 
nutrients and texture (the 
percentages of sand, silt and clay), 
and measures to improve soil 
conditions as needed based on plants 
grown on site. These measures 
could include salinity leaching, 
mineral nutrient application (what, 
when and how much), and pH 
adjustment. 

Most fertilizers on the market 
are inorganic (strictly a chemistry 
term, not to be confused with 
USDA certified ‘organic’; meaning 

no ‘carbon’) fertilizers, and these 
fertilizers are salts, in inorganic 
chemists’ eyes. If you excelled in 
Inorganic Chemistry class, you 
may still remember some salts are 
acidic (pH<7), some are neutral 
(pH=7), and some are basic or 
alkaline (pH>7). When these are 
applied, soil pH is changed, slightly 
or dramatically, which could affect 
nutrient availability. 

Although texture could be included 
in the soil test, it may not have an 
impression on most people. But 
it may tell you something more 
important than the numbers for all 
those mineral nutrients and pH, 
the drainage. An on-site drainage 
test is fast and easy, according to 
my predecessor Dr. Don Wilkerson 
(http://aggie-horticulture.tamu.
edu/galveston/educ_programs/
Landscape-Revival-Soil-Prep.pdf). 

(continued on page 39)
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45c / 15m / 90y / 20

Pink Deutzia ‘Nikko’! It’s covered with soft 
pink fl owers in spring, making it perfect 
for spring impulse sales. A neat, mounded 
habit and excellent fall color make Yuki 
Cherry Blossom a fantastic plant for 
landscapers, too.

Spring Meadow Nursery is your liner source 
for all 200 Proven Winners shrub varieties. 
Call Jodi today to add these profi table new 
plants to your production plans.

Amy Howard, 616-223-3365

www.springmeadownursery.com   

800-633-8859 ext.1105

Pink 

Yuki Cherry 
Blossom™ 

Deutzia

TNLA_YukiCherryBlossom.indd   1 1/23/14   8:56 AM

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=36&exitLink=www.springmeadownursery.com
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T
ime magazine recently featured 
America’s pest problem on its 
cover and in an extensive article 
(Time, December 9, 2013).  The 

front page of the Daily Sentinel, our local 
Nacogdoches newspaper, recently dealt 
with the topic.  The facts are clear.  From 
deer to wild hogs to herds of small furred 
critters, America’s urban environment 
is being flooded with fellow mammals 
trying to own the place.  Nacogdoches is 
no different.  Inside the loop we’ve got 
pigs and deer wreaking havoc on our 
landscapes.  Add in the happy community 
of armadillos, possums, squirrels, rabbits, 
raccoons, feral cats, and beavers, and yes, 
we’ve got a real problem.  In this age of 
animal rights, gun control and political 
correctness, the issue of animal population 
control in an urban landscape is no easy 
discourse. yet, from our perch here in 
the garden world, we’ve concluded that 
something needs to be done.

Wild pigs in Nacogdoches are a huge issue.  
Sauntering in from the north and under 

the cover of night, they settle into nightly 
raids into nearby landscapes.  For those 
residents affected, the damage is horrible. 
These are large non-native animals that 
move in a group called a sounder.  They 
are ruthless invaders and can deep till 
acres in a single night.  Their wallows can 
swallow a tractor.  Billy Higginbotham, 
TAMU’s Extension Wildlife Extension 
Specialist, was quoted in Time magazine, 
“There are two kinds of landowners in 
Texas: Those with wild pigs and those 
who are about to have wild pigs.”  Some 5 
million feral pigs are running amok in 48 
of the 50 states. They’re crafty, multiply 
very fast and 70% need to be killed each 
year just to keep the population steady.  
With healthy forests and streams, East 
Texas is perfect habitat.  Wild pigs have 
long found the bottom land edges of 
LaNana creek a perfect venue for their 
work.  The Pineywoods Native Plant 
Center (University property) is a nice 
place to hang out, bed up and camp 
out.  Pigs are like humans -  they react to 
consequences.  When there are none, the 
door seems open.

Deer are a different issue.  First, there’s 
deep felt resistance by many to the killing 
of deer to reduce populations. They 
tweak our heartstrings with their form, 
amazing grace and wide stance eyes.  
They capture our soul and they’re woven 
into our natural heritage.  Unfortunately, 
when we allow them to pass reasonable 
densities per square mile of mixed forest 
and homes, things go terribly south.  
Increasing the problem of too many deer 
eating and not enough food, we have 
residents who feed deer in the city limits, 
attracting them, further fattening the 
females, further increasing the odds of 
good fertility and even twinning.  End 

T N l a  g r e e N

Notes from SFA Gardens

Connecting People, Plants and Plans
by David Creech and Dawn Stover

(continued on page 38)

Dr. Dave Creech is 
Professor Emeritus and 
a Regents Professor of 

Horticulture at Stephen F. 
Austin State University. 

Dawn Stover is a Research 
Associate with the SFA 

Mast Arboretum in 
Nacogdoches, Texas. 

Wild hogs can cause damage to acres in a single night.
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result is more deer.   For those cities 
who tackle the problem the goal is 
never zero deer.  The goal is reducing 
the population to a level that’s 
realistic with the urban habitat.  
Right now in Texas, there are many 
cities – particularly those with forests 
and plenty of cover – that find 
themselves with deer running amok.  

Our latest battle at SFA Gardens is 
dealing with beavers.  They have 

found LaNana Creek and a few 
tributaries in the nearby forest a 
pleasant place to carve out a new 
home.  Along the creek, we have a 
½ mile stretch of Taxodium (bald 
cypress) genotypes under evaluation.  
Beaver love young bald cypress 
trees.   We break up their dams to 
annoy them and over the last few 
years we have been forced to wrap 
every trunk with chicken wire.  
While it works, it’s an aggravation 
and an eyesore.  

Finally, the smaller critters (squirrels, 
rabbits, possums, raccoons and 
armadillos) create unique problems 
at SFA Gardens.  Squirrels gnaw 
and girdle the trunks and branches 
of maples.  Armadillos kick out 
young plants and move drip lines 
here and there.  In a drought, the 
problem is more intense.  The small 
drip irrigated circles of moist soil are 
easier to dig and armadillos are quick 
learners.  Small furry fellows gnaw 
drip lines to get a drink, particularly 
during dry spells.   During the 
drought of 2010 and 2011, SFA 
Gardens was forced into creating a 
crew of students dedicated almost 
solely to daily repairs.  No fun.

Here is my personal 
recommendation: I encourage us all 
to take a more proactive stance in 
nearby cities.  Be a voice of reason.  
As a nurseryman, many of you have 
faced these same problems.  Let’s 
recognize that it’s actually easier to 
control deer and hog populations 
in the countryside. In cities, deer 
and hog control becomes a sensitive 
issue.  I say let’s encourage a serious 
conversation between citizens and 
their local governments about what 
we can and should be doing.  If 
you’re running traps at your nursery, 
pitch in and help your city neighbors 
get something going.  Let’s find a way 
to deal with this intelligently.  As it 
is, it’s hard or impossible to manage 
herds of deer and pigs inside the city 

(continued from page XX)

Wild hogs roaming the landscape under 
the cloak of night.

Dividends are based on performance and are not guaranteed.

Contact your agent or Anne Sheahen at (972) 512-7728  
or email info@hiallc.com.

The Texas Green Industry Safety Group combines your  
business with other horticultural businesses to provide workers’ 
comp premium discounts and job-specific safety resources. As 
a member of the TGI Safety Group, eligible businesses may 
also qualify for both group and individual dividends and 
receive a discount for choosing the health care network option.

Keep Your Business in the Green.
Reduce Your Costs and Workplace Injuries.

©
20

12
 T

ex
as

 M
ut

ua
l I

ns
ur

an
ce 

Co
m

pa
ny

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=14&exitLink=www.hiallc.com


M a r • a p r  2 0 1 4   /   T e x a s  N u r s e r y  &  L a N d s c a p e  a s s o c i a T i o N   /   w w w . T N L a o N L i N e . o r g  39

T N l a  g r e e N

limits of many Texas towns (no gun 
shots or bow hunting allowed).  I’m 
not advocating an all out gun battle 
along LaNana creek.  Existing City 
and University laws prevent that.   
However, other cities have chosen to 
thin deer and pig herds by carefully 
and professionally managed bow 
hunting.  City hog trapping programs 
can work.  Let’s face facts: it’s not 
easy to deal with the details.  Most 
are just common sense.  Property 
owners inside the city limits need 
to connect with City and wildlife 
officials.  There are messy details 
that city officials and citizens must 
address . . . or we can simply choose 
to ignore the problem.  

At SFA Gardens, we’ll continue 
to wrap trees, plant deer resistant 
plants, and yell ugly things at wild 
hogs to shoo them away, but there’s 
a reality here we shouldn’t ignore.  
My good friend Dr. James Kroll, 
SFA’s “Dr. Deer”, one of the premier 

wildlife experts in the nation, says 
“Daniel Boone is dead; it’s all 
resource management now.”   Unless 
we allow mountain lions and grizzly 
bears to roam freely along LaNana, 

there’s no chance this problem 
will go away without city dwellers 
standing up and saying enough is 
enough.  In Texas, I say that time 
has come. m

TEXAS 
SUPERSTAR®

TEXAS 
SUPERSTAR®

Orange Frost™ 
Satsuma

Now including all promotions through 
2014 with QR Codes connecting to 

plant pages on  
www.texassuperstar.com

Fall Zinnias

Plan to grow our newest 
Superstar which will be 

promoted in May!

Look for Zinnias for fall 
color during our  

September promotion!

Check out our New Brochure!

®

Texas
Superstar

Download your FREE copy at GOTEXAN.org or at TexasSuperstar.com or contact the  
Texas Department of Agriculture at (877)99-GOTEX for brochure copies to distribute  

in your retail Garden Center or for Informational Programs.

Download your FREE copy at GOTEXAN.org or at TexasSuperstar.com or contact the 
Texas Department of Agriculture at (877)99-GOTEX for brochure copies to distribute  

in your retail Garden Center or for Informational Programs.

Texas
Superstar

One of the best ways to determine 
a soils aeration, drainage and water 
holding capacity is to conduct a 
“hole test.” Here are the basic steps:
•	Using	a	post-hole	digger,	sharp	

shooter or similar instrument, dig 
a hole 6” – 8” in diameter and  
2’ deep.

•	Fill	the	hole	approximately	½	full	
with water. Note the time.

•	Determine	how	long	it	takes	for	
the water to drain from the hole

Use the following guidelines to 
interpret results from the hole test:

•	<	15	min	=	Excessive	drainage.	
Consider adding organic matter to 
increase water holding capacity.

•	15	–	30	min	=	Adequate	drainage	
and water holding properties. 
Modifications not required

•	>30	min	=	Poor	drainage.	Consider	
raised beds or incorporating coarse 
textured materials to increase 
aeration and drainage.

Some of the content here is adopted 
from Chapter Three Soil Management 
authored by Dr. Tony Provin and 
John Pitt in Earth-Kind Landscape 
Management book, which just became 
available from AgriLife Bookstore 
(http://www.agrilifebookstore.org/; 
just search ‘earth-kind’). Be sure to 
check it out. m

GreenVi$ion   (continued from page 36)

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=39&exitLink=www.texassuperstar.com
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Nothing helps 
stretch budgets 
like Soil Moist 
Water Management 
Polymers and 
Mycorrhizal 
Products:  
to reduce water 
maintenance and 
plant stress, increase 
growth rates, improve 

soil porosity and do more with less… beautifully.
Available in the forms, formulas and customer 
blends you need, eco-safe Soil Moist granules,disks, 
tabs and spikes absorb water, then release it 
gradually as soil dries. So each watering lasts up  
to 50% longer, for 3-5 years.
Whether it’s original Soil Moist, Soil Moist Mycorrhizal 
for strong root development, or Soil Moist Plus 
nutrient blends, there’s never been a better time  
to call for technical data and expert advice.

Manage m  re with  
less…with Soil  Moist™

JRM Chemical, Inc.
4881 NEO Parkway, Cleveland, OH 44128 
1-800-926-4010 • 216-475-8488 
fax: 216-475-6517 www.soilmoist.com

with 
Mycorrhizal

without 
Mycorrhizal

™

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=40&exitLink=www.sheiki.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=40&exitLink=www.irrigationstation.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=40&exitLink=www.soilmoist.com
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r e g i o N  1
Grower
The Maple Valley Company  
DBA Love Creek Nursery

Bryan Hutzler
13495 SH 16 N
PO Box 1669
Medina, TX 78055
www.maplevalleyco.com

r e g i o N  2
Landscape
Visual Integrity Landscape 
Designs

Craig A. Jacobs
10507 Linecamp Dr
Houston, TX 77064
www.visualintegritylandscapes.com

Ravenscourt Landscaping
Shawn Schlachter
1646 Harvard St
Houston, TX 77008
www.ravenscourt.us

Stewart Land Designs, Inc.
Stephen Stewart
8711 Hufsmith Kuykendal Rd
Tomball, TX 77375
www.stewartlanddesigns.com

TGC Landscapes, LLC DBA The 
Ground Crew

Justin Scott
PO Box 6567
Bryan, TX 77805
www.thegroundcrewtx.com

Terry’s Landscape
James Terry
6230 Pebble Canyon Ct
Katy, TX 77450
www.terryslandscape.com

Student
Elizabeth Maldonado

University Of Houston
1015 Dorchester
Houston, TX 77022

Emmanuel Atilano
Texas A&M University
1514 Indian Trail Ct
Missouri City, TX 77489

Supplier
D.R. Landscape Design

Danelle Nixon
PO Box 3162
Pearland, TX 77588
Landscape Designer

r e g i o N  4
Government Employee
Lori Tracy

City Of Dallas
9811 E Lake Highlands Dr
Dallas, TX 75218-2146

Landscape
D&R Landscape & Irrigation

David Towe
1000 Lake Carolyn Pkwy
Irving, TX 75039
www.irrigationcoppelltx.com

Supplier
Pinnacle Propane LLC

Sam Fox
600 E Las Colinas Blvd Ste 2000
Irving, TX 75039
www.pinnpropane.com

r e g i o N  5
Government Employee
John Havens

Town Of Flower Mound
1820 Thorntree Ln
Justin, TX 76247

Landscape
Backyard Concepts LLC

Carla Marcom
4830 S Hwy 377
Aubrey, TX 76227
www.backyardconcept.com

Total Environment LLC
Matt Taylor
109 N Chandler Dr
Fort Worth, TX 76111
www.teftw.com

GCA Services Inc
Edmond Evans
PO Box 905
Mineral Wells, TX 76068

r e g i o N  8
Branch Supplier
Pinnacle Propane LLC

Sam Fox
6504 W SH 29
Georgetown, TX 78628
www.pinnpropane.com

Grower
Hill Country Natives

E. E. “Mitch” Mitchamore
308 Mesa Oaks
Leander, TX 78641
www.hillcountrynatives.net

Landscape
Inside Out Garden Design

Amy Voorhes
3311 River Rd
Austin, TX 78703
www.insideoutaustin.com

r e g i o N  9
Supplier
Zenport Industries, Inc.

Randy Killion
9532 SW Tigard St
Tigard, OR 97223
www.zenportindustries.com

Dr. Earth, Inc.
Robert Bishop
PO Box 460
Winters, CA 95694
www.drearth.com

Welcome!  TNLA would like to welcome its new members. If you would like to 
become a member, or if you have any questions or concerns about your current 
membership, please contact us at 800.880.0343. Visit www.tnlaonline.org to 
learn about the benefits of becoming a part of TNLA.     

New Members

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=41&exitLink=www.superthrive.com
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 Texas Nursery & LaNdscape associaTioN MeMbership appLicaTioN
	 Return	to	TNLA,	7730	South	IH-35,	Austin,	TX	78745-6698	•	512.579.3866	•	Fax	512.280.3012 
	 email	membership@tnlaonline.org	or	apply	online	at	tnlaonline.org

Primary ContaCt All correspondence goes to this person. If you want additional people or business locations to receive correspondence, please complete a separate  
 application for each to join as an associate or outlet member.

Firm Name  __________________________________________________________________________________________________________________________

Primary CoNtaCt Name          mr.         mrs.         miss          ms.  _______________________________________________________________________________

title  ________________________________________________________________________________________________________________________________

mailiNg address  ____________________________________________________________________________________________________________________

City, state, ZiP  _______________________________________________________________________________________________  CouNtry _____________

telePhoNe #  ______________________________________________________  toll Free #  _____________________________________________________

Fax #  _____________________________________________________________  mobile #  _______________________________________________________

e-mail  ____________________________________________________________  Website  ________________________________________________________

SeCondary ContaCt 

seCoNdary CoNtaCt Name          mr.         mrs.         miss          ms.  ____________________________________________________________________________

telePhoNe #  ______________________________________________________  e-mail  _________________________________________________________

PubliShed ContaCt information  (if different from above). This will be the only contact listed in the Membership Directory and Buyers’ Guide publication,  
 the online product and services finder.

Firm Name  __________________________________________________________________________________________________________________________

direCtory CoNtaCt Name          mr.         mrs.         miss          ms.  _____________________________________________________________________________

title ________________________________________________________________________________________________________________________________

address  ____________________________________________________________________________________________________________________________

City, state, ZiP  _______________________________________________________________________________________________  CouNtry _____________

telePhoNe #  ______________________________________________________  toll Free #  _____________________________________________________

Fax #  _____________________________________________________________  e-mail  _________________________________________________________

Website  ___________________________________________________________ 

induStry Segment For voting purposes, indicate your business’ primary industry segment. Please choose only ONE category.  (Note: Educator/Student Membership,   
 Government Employee Membership, Associate Membership, and Out of State Membership are non-voting membership categories.)

       suPPlier                 groWer               retail                laNdsCaPe

buSineSS aCtivity Please indicate each business activity you are involved in:

suPPlier: 

        manufacturer

        distributor

        business services

        Publisher/media

        Wholesaler/rewholesaler

        broker

        other ____________________________

groWer: 

        greenhouse

        trees

        tropicals

        turf

        Woody ornamentals

        aquatic

        roses

        other ____________________________

retail: 

        Nursery/garden Center

        Florist

        other ____________________________

laNdsCaPe: 

       Contractor

        designer

        architect

        interiorscaper

        irrigation

        hydroseeding

        grounds maintenance

        other ____________________________

other: 

        education/research/student

        government agency

        other ____________________________

(Application	continues	on	next	page) t n l a o n l i n e . o r g   •   t e x a s  n u r s e r y  &  l a n d s c a p e  a s s o c i a t i o n   •   1 0 1 3

  

For the latest job listings visit our online opportunities. 

Grower/Section Grower position - waller, 
Texas spring creek growers, inc. is a 
wholesale nursery based in Magnolia, Tx 
with additional greenhouse facilities in 
waller, Tx. in 1992, we began a seasonal 
christmas tree farm on our 30 acres in 
Magnolia. our passion for growing led us 
to open our wholesale nursery in 2004, 
specializing in premier color varieties for the 
houston, austin, and san antonio markets. 
we are a fourth‐generation family business 
that values quality products and customer 
service. we are looking for a section grower 
that has a passion for plants and a desire to 
gain expertise in the nursery industry.

Job responsibilities: Plant production 
(grower will be responsible for section of 
greenhouses); Plant culture and care; Order 
processing; leading a team to achieve daily 
and weekly goals; communicating and 
collaborating with head grower to ensure 
high production quality

requirements:  Two or four year 
degree in horticulture, soil science, 
agriculture, or related field; Knowledge of 
plants and passion for growing; excellent 
communication skills; flexibility and 
willingness to learn; ability to work in a 
team environment; ability to work outdoors 
in all types of weather

desired Qualifications: Knowledge of 
spanish (written and verbal); Knowledge of 
annuals/perennials; computer skills (typing, 
word, excel, sales software)

application instructions: Please email 
your resume and cover letter to kristen@
springcreekgrowers.com. please make 
“grower/section grower application” 
the email subject line. Visit www.
springcreekgrowers.com for additional 
information.

Shades of Green, Inc. in frisco, Texas is 
always on the lookout for top notch people 
in the nursery and landscape business. 
we have openings for The BesT aNd 
BrighTesT full and part time nursery sales 
people and landscape sales people. if you 
are knowledgeable, experienced, customer 
oriented, and have a cheerful attitude then 
you should work for us.

Please submit your resume to hr@
shadesofgreeninc.com

Landscape Designer/Sales a fast growing 
Landscape design/Build firm in san 
antonio is seeking an applicant for the 
position of Landscape designer/sales. we 
are looking for an individual with a degree 
in landscape horticulture, landscape 
architecture, or related field. experience 

in design, installation and a working 
knowledge of regional plants preferred. 
This is a full time position that challenges 
the landscape designer to create innovative 
landscape designs for installation while 
maintaining the high quality of service we 
are known for.

compensation: $30,000 plus 4.5% 
commissions on residential Jobs or 2% on 
commercial jobs

Time Off: 2 weeks paid vacation a year 
after 6 months of employment; 5 extra 
days off a year for holidays that fall during 
the week.

Tools: use of company Vehicle for work 
related needs; smart phone, desk top 
computer; measuring wheel.

send resumes to: lhernandez@
preferredlandscapetexas.com

Senior Landscape architect Preferred 
landscape and lighting (a design build 
firm) is seeing a sr. registered Landscape 
architect to manage a broad range of 
projects from schematic design through 
the sales process, to customer satisfaction.  
candidate should have a minimum of 
7 years experience with strong client 
communication skills and the ability 
to deliver a final product that includes 
planting plans, hardscape plans, elevations, 
water features, lighting plans, irrigation 
plans and necessary specifications. 
Preferred landscape and lighting’s focus is 
to provide a collaborative plan and project 
that meets the client’s needs and desires 
through innovative design. This manager 
will have a minimum of 4 to 6 direct 
reports and will need to not only have 
strong sales skills, but also needs to be a 
strong motivator, mentor, and coach. skills 
required include: proven leadership and 
experience working in a team environment.

sales background and the necessary 
communication skills to take a project 
from conception, to sale, to completion, 
to customer satisfaction. Minimum 5 years 
experience with landscape, concrete, deck, 
arbor, irrigation, lighting, and construction 
production techniques. Field experience is 
a plus.

landscape lighting design and 
schematics understanding. irrigation 
understanding. irrigation License is a plus. 
Texas Native plant experience. excellent 
Microsoft office background. strong 
work ethic. effective verbal and written 
communication skills. ability to prioritize 
and multi-task in a fast-paced environment.

send resumes to: lhernandez@
preferredlandscapetexas.com

Classified Ads
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• For misting, humidifying, fogging and sprinkling

Self-flushing 

• For ponds, canals and rivers
• 50 to 3,500 GPM and up
• Automatic and pre-assembled
• Compact - fits in 14’ x 6’ area
• Quick backflush

Greenhouse & Nursery Systems

State of the Art Filtration

Injectors
Proportional
• Constant rate
• Ratio adjustment
• Very smooth drive

Super Fogger
• Efficient method for 

controlling greenhouse 
conditions (100 micron fog)

• Flow rate: 3.3 GPH 

Bridgeless 
Micro Sprinkler

• Bridgeless design 
- no dripping 

• Flat trajectory
• High distribution 

uniformity

Inlet
Valve

Outlet
Valve

Bypass
Valve

WATER MANAGEMENT SOLUTIONS

PRODUCT GUIDE 

 

3804-D Woodbury Drive
Austin, TX 78704

512.440.7744 • Fax 512.440.7793

APOLLO DISC FILTER
Reaching for the Stars

Container Systems
Weight Assemblies
• Pressure compensating
• Highly versatile

Spray Stakes
• Unique oval pattern
• Multiple flow rates

NEW

Includes everything you need for the 
ultimate water management systems: 
Driplines, Valves, Sprinklers,
Controllers, Injectors, Hoses, 
Sensors, Tubing and much more.  

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=42&exitLink=www.submatic-usa.com
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(Application continues on next page)

 Texas Nursery & LaNdscape associaTioN MeMbership appLicaTioN
	 Return	to	TNLA,	7730	South	IH-35,	Austin,	TX	78745-6698	•	512.579.3866	•	Fax	512.280.3012 
	 email	membership@tnlaonline.org	or	apply	online	at	tnlaonline.org

Primary ContaCt All correspondence goes to this person. If you want additional people or business locations to receive correspondence, please complete a separate  
 application for each to join as an associate or outlet member.

Firm Name  __________________________________________________________________________________________________________________________

Primary CoNtaCt Name          mr.         mrs.         miss          ms.  _______________________________________________________________________________

title  ________________________________________________________________________________________________________________________________

mailiNg address  ____________________________________________________________________________________________________________________

City, state, ZiP  _______________________________________________________________________________________________  CouNtry _____________

telePhoNe #  ______________________________________________________  toll Free #  _____________________________________________________

Fax #  _____________________________________________________________  mobile #  _______________________________________________________

e-mail  ____________________________________________________________  Website  ________________________________________________________

SeCondary ContaCt 

seCoNdary CoNtaCt Name          mr.         mrs.         miss          ms.  ____________________________________________________________________________

telePhoNe #  ______________________________________________________  e-mail  _________________________________________________________

PubliShed ContaCt information  (if different from above). This will be the only contact listed in the Membership Directory and Buyers’ Guide publication,  
 the online product and services finder.

Firm Name  __________________________________________________________________________________________________________________________

direCtory CoNtaCt Name          mr.         mrs.         miss          ms.  _____________________________________________________________________________

title ________________________________________________________________________________________________________________________________

address  ____________________________________________________________________________________________________________________________

City, state, ZiP  _______________________________________________________________________________________________  CouNtry _____________

telePhoNe #  ______________________________________________________  toll Free #  _____________________________________________________

Fax #  _____________________________________________________________  e-mail  _________________________________________________________

Website  ___________________________________________________________ 

induStry Segment For voting purposes, indicate your business’ primary industry segment. Please choose only ONE category.  (Note: Educator/Student Membership,   
 Government Employee Membership, Associate Membership, and Out of State Membership are non-voting membership categories.)

       suPPlier                 groWer               retail                laNdsCaPe

buSineSS aCtivity Please indicate each business activity you are involved in:

suPPlier: 

        manufacturer

        distributor

        business services

        Publisher/media

        Wholesaler/rewholesaler

        broker

        other ____________________________

groWer: 

        greenhouse

        trees

        tropicals

        turf

        Woody ornamentals

        aquatic

        roses

        other ____________________________

retail: 

        Nursery/garden Center

        Florist

        other ____________________________

laNdsCaPe: 

       Contractor

        designer

        architect

        interiorscaper

        irrigation

        hydroseeding

        grounds maintenance

        other ____________________________

other: 

        education/research/student

        government agency

        other ____________________________

(Application	continues	on	next	page) t n l a o n l i n e . o r g   •   t e x a s  n u r s e r y  &  l a n d s c a p e  a s s o c i a t i o n   •   1 0 1 3
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2014-2015 TNLA Membership Dues Table 
   If membership starts in one of the months listed below, dues are prorated as shown 
Business Membership Rate   
Table based on Gross Annual Annual Pro-rated dues (for Primary & Out of State Business memberships only)
Sales in Texas Dues* August  September  October  November  December  January
(In state members only, incudes   If joining after     Pays for Jan.,  
all sales at all locations in Texas) If joining the third Thursday     Feb. and entire 
 Feb.-Aug. in August      following year

Less than $250,000 annually $325 $172 $163 $137 $107  $81 $380

Between $250,000 and $750,000 annually $525 $279 $263 $221 $173 $131 $614

Between $750,000 and $1.5 million annually $630 $334 $315 $265 $208 $158 $737

Between $1.5 million and $3.5 million annually $950 $504 $475 $399 $314 $238 $1112

Between $3.5 million and $6 million annually $1275 $676 $638 $536 $421 $319 $1492

Greater than $6 million annually $1575 $835 $788 $662 $520 $394 $1843

Out of State & Not-for-Profit Business $325 $172 $163 $137 $107  $81 $380

Outlet and Associate **  $90 One operating facility, owned by the Primary Business, must join as an Outlet Member in each Region  
  where a facility exists. Associate Member - an individual employed by a business member, or an  
  individual employed by a company that does not qualify for any other type of membership.

Government Employee, Educator **  $25 Individual employee or facility of any government or academic institution that does not sell horticultural  
  products or services. Note: Employees of government entities that sell horticultural products or service  
  must join as Business Member.

Student  $10  Please submit proof of enrollment with membership application.

*Annual dues March 1, 2014 through last day of February the following year.   **Outlet, Associate, Government Employee, Educator and Student Dues are not prorated.

Please select the appropriate membership type and corresponding dues amount using the table above
 Membership:  $ _________ Check one:          Primary Business          Out of State          Associate          Government Employee          Educator           Student
 Additional Outlet Member:  $ _________ Complete membership application for each Outlet: $90 each, not prorated. Include name of Primary Business  
   Member on each form
 Website Hotlink  $ _________ $35 full fiscal year, not prorated
 E&R Foundation Donation  $ _________ Contributions are tax deductible under Section 501(c)3 of IRS code 1986
 Political Action Committee  $ _________ Personal contributions of $100 or greater. No business check can be accepted
 Total Amount: $ _________

F O R  T N L A  O F F I C E  U S E  O N LY
Receipt Date ______________________    Amt Rec’d $ ______________________    Check # ______________________    MC / VISA / AMEX / DISC
Batch # ______________________________    Member _______________________________    Region __________________     

I hereby apply for membership in the Texas Nursery and Landscape Association, agree to abide by the policies of said organization, and will adhere to the TNLA Code of Ethics. 
Payment is enclosed for membership dues through February. By signing this application, I agree to allow TNLA to contact me by mail, phone, fax, e-mail, and other methods. 
Payment for dues to the Texas Nursery and Landscape Association is not deductible as a charitable contribution but may be deductible as an ordinary business expense. TNLA 
estimates that 5% of your dues payment are not deductible due to TNLA’s lobbying activities on behalf of its members.

ApplicAnt SignAture ________________________________________________________________________________           DAte_________________________

referreD by ______________________________________________________           compAny________________________________________________________

Payment Method:          check (pAyAble to tnlA)          mc         ViSA         AmeX         DiScoVer

cArD number ___________________________________________     eXp. DAte _________     cArD VerificAtion number ________     (MC/Visa: last 3 numbers located 
on signature line on back of card; AMEX/Disc: number printed on front of card above embossed digits.)

billing ADDreSS for cc with Zip coDe __________________________________________________________________________________________________

nAme AppeAring on cArD (pleASe print) ________________________________________________________________________________________________

SignAture (AS on cArD) ________________________________________________________________________________________________________________

(1013)
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MarCh 
 18-19 landscape irrigation auditing & Management, dallas, Tx

 20 smart irrigation controllers, dallas, Tx

 26 understanding the watersense Labeled home, dallas, Tx

aprIL 
 2-4  great plains Low impact development (Lid) research and innovation 

symposium, Tulsa, OK

 22 drip irrigation workshop, san antonio, Tx

 23 solar and wind pumping workshop, san antonio, Tx

 26 – 28 american society of irrigation consultants (asic) national conference, 
Portland, Or

MAy
 1  e&r foundation scholarship applications due

  7     national hardware show, las Vegas, nV 

 6-8  irrigation cad workshop,  dallas, Tx

 14  structural pest control general standards Technician Training, dallas, Tx

 15 structural Pest control Pest category Training, dallas, Tx

 for meeting times and additional information,  
 please visit www.tnlaonline.org

Calendar

newly certified individuals

learn more about the benefits of certification at 
www.tnlaonline.org.

TCLA
Federico G. Villamayor, Jr., TCNP, TCLA
Rice University
Deer Park, TX

TCLP
Christopher Charles, TCLP
City Of Austin - Austin Water
Austin, TX

Toni Moorehead, TCLP
Signature Gardens
Grapevine, TX

TCNP
Allison J. Headley, TCNP
Calloway’s Nursery Store 125
Plano, TX

Patrick Ferrell, TCNP
Garden and Grove
Houston, TX

Michael J. Higgins, TCNP
Calloway’s Nursery #123
Flower Mound, TX

Jacob L. Bugg, TCNP
Calloway’s Nursery Store 103
Mesquite, TX

2014-2015 TNLA Membership Dues Table 
   If membership starts in one of the months listed below, dues are prorated as shown 
Business Membership Rate   
Table based on Gross Annual Annual Pro-rated dues (for Primary & Out of State Business memberships only)
Sales in Texas Dues* August  September  October  November  December  January
(In state members only, incudes   If joining after     Pays for Jan.,  
all sales at all locations in Texas) If joining the third Thursday     Feb. and entire 
 Feb.-Aug. in August      following year

Less than $250,000 annually $325 $172 $163 $137 $107  $81 $380

Between $250,000 and $750,000 annually $525 $279 $263 $221 $173 $131 $614

Between $750,000 and $1.5 million annually $630 $334 $315 $265 $208 $158 $737

Between $1.5 million and $3.5 million annually $950 $504 $475 $399 $314 $238 $1112

Between $3.5 million and $6 million annually $1275 $676 $638 $536 $421 $319 $1492

Greater than $6 million annually $1575 $835 $788 $662 $520 $394 $1843

Out of State & Not-for-Profit Business $325 $172 $163 $137 $107  $81 $380

Outlet and Associate **  $90 One operating facility, owned by the Primary Business, must join as an Outlet Member in each Region  
  where a facility exists. Associate Member - an individual employed by a business member, or an  
  individual employed by a company that does not qualify for any other type of membership.

Government Employee, Educator **  $25 Individual employee or facility of any government or academic institution that does not sell horticultural  
  products or services. Note: Employees of government entities that sell horticultural products or service  
  must join as Business Member.

Student  $10  Please submit proof of enrollment with membership application.

*Annual dues March 1, 2014 through last day of February the following year.   **Outlet, Associate, Government Employee, Educator and Student Dues are not prorated.

Please select the appropriate membership type and corresponding dues amount using the table above
 Membership:  $ _________ Check one:          Primary Business          Out of State          Associate          Government Employee          Educator           Student
 Additional Outlet Member:  $ _________ Complete membership application for each Outlet: $90 each, not prorated. Include name of Primary Business  
   Member on each form
 Website Hotlink  $ _________ $35 full fiscal year, not prorated
 E&R Foundation Donation  $ _________ Contributions are tax deductible under Section 501(c)3 of IRS code 1986
 Political Action Committee  $ _________ Personal contributions of $100 or greater. No business check can be accepted
 Total Amount: $ _________

F O R  T N L A  O F F I C E  U S E  O N LY
Receipt Date ______________________    Amt Rec’d $ ______________________    Check # ______________________    MC / VISA / AMEX / DISC
Batch # ______________________________    Member _______________________________    Region __________________     

I hereby apply for membership in the Texas Nursery and Landscape Association, agree to abide by the policies of said organization, and will adhere to the TNLA Code of Ethics. 
Payment is enclosed for membership dues through February. By signing this application, I agree to allow TNLA to contact me by mail, phone, fax, e-mail, and other methods. 
Payment for dues to the Texas Nursery and Landscape Association is not deductible as a charitable contribution but may be deductible as an ordinary business expense. TNLA 
estimates that 5% of your dues payment are not deductible due to TNLA’s lobbying activities on behalf of its members.

ApplicAnt SignAture ________________________________________________________________________________           DAte_________________________

referreD by ______________________________________________________           compAny________________________________________________________

Payment Method:          check (pAyAble to tnlA)          mc         ViSA         AmeX         DiScoVer

cArD number ___________________________________________     eXp. DAte _________     cArD VerificAtion number ________     (MC/Visa: last 3 numbers located 
on signature line on back of card; AMEX/Disc: number printed on front of card above embossed digits.)

billing ADDreSS for cc with Zip coDe __________________________________________________________________________________________________

nAme AppeAring on cArD (pleASe print) ________________________________________________________________________________________________

SignAture (AS on cArD) ________________________________________________________________________________________________________________

(1013)

looP lraC �

for Growers, 
Landscapers & 
Garden Centers

We’ve Got Your 

Fertilizer!

• Earth Safe Organic
 (19 items)

• Fertilizer Components
 (Huge Selection)

• Root Activator
 (Organic - All Natural)

• Vitazyme
 (Bio-Stimulant)

• Plant Specifi c Fertilizers
• Custom Fertilizers
• Micro-Nutrient Packages
• Grower Mixes
• Vital Earth Soils
• Custom Mixes

Available Through 
Your Favorite Distributor

for Growers, for Growers, 
Plant Foods

706 E. Broadway • P.O. Box 1148
Gladewater, TX 75647

903•845•2163

1•800•245•7645
www.carlpool.com

A Division of Vital Earth Resources, Inc.

Since 1945

PPPPPPPPPPPlllllaaaCCCCCCCCCCCCCCCaCaaCaaCaaCa llrrrrrrrrrr
Since 1945Since 1945

CCCCC PPPPPPPCCCCCCCCCCCCCaaaaaaCCCCCCCCCaCaaCaaCaaCa PPPPPPPPPlllllrrrrrrrrrraa ll
Since 1945

PPlllllrrrrrrrr llPPPCCCCCCCCCCCCaaaaaaaaaaa PPPPlllllllllllllllllllllllrrlrllrlaaaaaaaaaa
Plant FoodsPlant FoodsPlant FoodsPlant Foods

lPCCCCC lllllllllllrrlrllrlaaaaaaaaaaa l

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=45&exitLink=www.carlpool.com
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A D V E R T I S E R S  I N D E X

For media kit and advertising information, 
email advertising@tnlaonline.org

 PAGE ADVERTISER WEBSITE

 30 Arborjet www.arborjet.com

 46 Bobcat Company www.bobcatofhouston.com 
   www.qualityequipmentco.net 
   www.valleyditchwitch.com

 45 Carl Pool Plant Food/Vital Earth www.carlpool.com

 20 CDI Farms www.cdifarms.com

 2 Ewing Irrigation Products, Inc. www.ewing1.com

 8, 48 Groundworks Texas! www.specpalm.com

 14 Hotchkiss Insurance www.hiallc.com

 40 Irrigation Station www.irrigationstation.com

 40 JRM Chemical www.lgda.com

 28 Living Earth www.livingearth.net

 4 Magnolia Gardens www.magnoliagardens.com

 47 OHP, Inc. www.ohp.com

 16 Oregon Cutting Systems www.oregoncordless.com/poweron

 30 Quali-Pro www.quali-pro.com

 28 Shemin Nurseries, Inc. www.shemin.net

 40 Shweiki Media www.shweiki.com

 36 Spring Meadow Nursery www.springmeadownursery.com

 42 Submatic www.submatic-usa.com

 39 Texas A&M AgriLife www.texassuperstar.com

 22 Texas Green Industry Workers Comp. www.tgiwcgroup.com

 38 Texas Mutual www.texasmutual.com

 24, 25 The Thompson Group at Classic Chevrolet www.classicfleet.com

 41 Vitamin Institute www.superthrive.com
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A
L L

A R O
U N D
B E T T E R
V I S I B I L I T Y

See how Bobcat gives you the 
best-in-class all-around visibility 
up front, in back and to the sides. 
Visit Bobcat.com/Visibility51

0114012 VisibilityChart_TNLAGreen_2-125x9-5.indd
 •  #31668 TNLA Green  -  4-color  -  2.125” x 9.5”  

-  Mar/Apr 2014  -  1.16.14

Bobcat® and the Bobcat logo are registered trademarks of Bobcat 
Company in the United States and various other countries.  
©2014 Bobcat Company. All Rights Reserved.  |  114012

Bobcat of Houston
Jersey Village

281-477-8646 • 888-661-4669

Pearland
713-413-2200

Conroe
936-890-6790

www.bobcatofhouston.com

Divisions of Quality  
Equipment Co.

Bobcat of San Antonio
San Antonio

210-337-6136 • 877-451-8695

Bobcat of Austin
Austin

512-251-3415
www.qualityequipmentco.net

Bobcat of Corpus Christi
Corpus Christi

361-884-3959 • 888-356-3139

Harlingen
956-425-4300

www.valleyditchwitch.com

Authorized Bobcat Dealers

http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.valleyditchwitch.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.valleyditchwitch.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=45&exitLink=www.carlpool.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=42&exitLink=www.submatic-usa.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=41&exitLink=www.superthrive.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=40&exitLink=www.sheiki.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=39&exitLink=www.texassuperstar.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=14&exitLink=www.hiallc.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=40&exitLink=www.irrigationstation.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.arborjet.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.cdifarms.co%2C
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.ewing1.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=8&exitLink=www.specpalm.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.jgda.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=28&exitLink=www.livingearth.net
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.magnoliagardens.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.ohp.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=16&exitLink=www.oregoncordless.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=30&exitLink=www.quali-pro.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=28&exitLink=www.shemin.net
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.springmeadowsnursery.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.tgiwcgroup
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=www.texasmutual.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=24&exitLink=www.classicfleet.com
http://www.tnlagreen.org/tnlagreen/march_april_2014/TrackLink.action?pageName=46&exitLink=mailto%3Aadvertising%40tnlaonline.org
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